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One name on the account, and it is mine
I am Baraa Elmaghraby, an independent media strategist in Cairo. I plan, 
buy and report paid social and search for brands that sell online.

I run the whole job myself: audit, strategy, media plan, launch, 
optimisation and the monthly report. There is no account manager 
between you and the person spending your budget.

The plan is agreed in writing before I touch the account. Every figure I 
report is compared to something: the plan, last month or a benchmark. 
The weak results are in this deck too.

SPEND MANAGED · EGP

50M+
Paid social and search

CLIENTS

100+
49 of them in section 01

PLATFORMS

All
Meta, TikTok, Snap, LinkedIn, X

RESULTS OVERVIEW

Section 03
What you will see today
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SECTION 01 / 03 03

Brands I have
worked with
Over 100 clients. 49 of them here, across food, fuel, banking, fashion, 
fitness, clinics and property.



CLIENTS · 01–28

CLIENT LOGOS SHOWN AS SUPPLIED 04

Over 100 clients; here are 49 of them



CLIENTS · 29–49

CLIENT LOGOS SHOWN AS SUPPLIED 05

From fuel and banking to food and fashion
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How I work

Three audiences, every major platform, and tracking that goes in before 
the first ad runs.



HOW I WORK · AUDIENCES

THREE SIGNALS, ONE PLAN 07

Three audiences from three signals

01 · PROSPECTING

Core audience
I use each platform’s own targeting to reach 
new buyers by location, demographics and 
behaviour.

02 · WARM

Retargeting
With tracking in place, I build custom 
audiences from people who already took an 
action on the website.

03 · MODELLED

Lookalike
I give the platforms the tracking data and 
the customer list, then target new people 
who behave like current buyers.



HOW I WORK · CHANNELS

PLATFORMS TOLD APART BY SHADE, NOT LOGO 08

All platforms, bought from one plan
01

Facebook
FEED, MARKETPLACE, 
MESSENGER

02

Instagram
FEED, STORIES, 
REELS

03

TikTok
IN-FEED VIDEO

04

Snapchat
STORIES, SPOTLIGHT

05

LinkedIn
FEED, MESSAGE ADS

06

X
TIMELINE, SEARCH

Budget moves between them on purchases, not on reach.



HOW I WORK · TRACKING

MEASURED BEFORE IT IS SPENT 09

Tracking goes in before the first ad runs
01 · CONVERSIONS

Meta Pixel

I install the Pixel in the site header so 
campaigns record visits, carts and 
purchases, and optimise on real 
conversions.

02 · SITE DATA

Google Analytics

I add the Analytics tag to every page 
to measure sessions and behaviour 
independently of the ad platforms.

03 · DEPLOYMENT

Google Tag Manager

I deploy and manage the Pixel, 
Analytics and other tags through Tag 
Manager, without editing the site’s 
code.

04 · BEHAVIOUR

Microsoft Clarity

Heatmaps, session recordings and 
segments. I use them to see where 
people stop before they buy.
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Results

An overview of the results, read from the Meta Ads Manager totals rows. 
The weak ones are included.



RESULTS · OVERVIEW

ONE VERDICT PER PAGE 11

Every 1 EGP I spent returned 20.69

20.69
TOTAL ROAS · PURCHASE VALUE ÷ SPEND

4.05M EGP spent across every account in this deck returned 
83.78M EGP in purchase value.

SPENT · EGP 4.05M
Every account in this deck, summed.

PURCHASE VALUE · EGP 83.78M
89,982 purchases at 45.00 EGP each.

WHAT I WOULD NOT REPEAT 2 of 9
Accounts 07 and 08 returned 4.74 and 5.63, under half 
the total.



RESULTS · ACCOUNT 01 · WEBSITE PURCHASES

FIGURES FROM META ADS MANAGER, UNEDITED 12

My largest budget held a 14.21 ROAS
SPENT · EGP

1.69M
75.42 EGP per purchase

PURCHASES

22,408
24.9% of all purchases here

PURCHASE VALUE · EGP

24.02M
1,072.00 EGP per order

ROAS

14.21
vs 20.69 total

14.21 ROAS at 75.42 EGP per purchase, on 41.7% of all the spend in this deck.



RESULTS · ACCOUNT 02 · APP · IN-APP PURCHASES

FIGURES FROM META ADS MANAGER, UNEDITED 13

An app account returned 92.88 ROAS
SPENT · EGP

137.93K
9.15 EGP per purchase

PURCHASES

15,072
16.8% of all purchases here

PURCHASE VALUE · EGP

12.81M
849.92 EGP per order

ROAS

92.88
vs 20.69 total

92.88 ROAS at 9.15 EGP per purchase, on 3.4% of all the spend in this deck. In-app purchase value, as Meta reports it.



RESULTS · ACCOUNT 03 · APP · IN-APP PURCHASES · 01.01–30.09.2026

FIGURES FROM META ADS MANAGER, UNEDITED 14

One app account, nine months, 36.67 ROAS
SPENT · EGP

899.87K
25.56 EGP per purchase

PURCHASES

35,205
39.1% of all purchases here

PURCHASE VALUE · EGP

33.00M
937.32 EGP per order

ROAS

36.67
vs 20.69 total

Three campaigns took 61.3% of the spend and returned 18.27 to 19.37. The other six carried the account.



RESULTS · ACCOUNT 03 · APP · IN-APP PURCHASES · 01.04–30.04.2026

FIGURES FROM META ADS MANAGER, UNEDITED 15

April ran at 130.12, the highest here
SPENT · EGP

25.76K
7.39 EGP per purchase

PURCHASES

3,484
Inside the Jan–Sep total

PURCHASE VALUE · EGP

3.35M
962.10 EGP per order

ROAS

130.12
vs 36.67 Jan–Sep

Two campaigns in one month. In-app purchase value, as Meta reports it. Part of the nine-month view.



RESULTS · ACCOUNT 03 · APP · IN-APP PURCHASES · 02.05–31.05.2026

FIGURES FROM META ADS MANAGER, UNEDITED 16

May alone ran at 70.62 ROAS
SPENT · EGP

28.18K
12.79 EGP per purchase

PURCHASES

2,204
Inside the Jan–Sep total

PURCHASE VALUE · EGP

1.99M
903.02 EGP per order

ROAS

70.62
vs 36.67 Jan–Sep

One campaign over one month. In-app purchase value, as Meta reports it. Part of the nine-month view.



RESULTS · ACCOUNT 03 · APP · IN-APP PURCHASES · 01.09–30.09.2026

FIGURES FROM META ADS MANAGER, UNEDITED 17

September alone ran at 47.16 ROAS
SPENT · EGP

75.35K
20.00 EGP per purchase

PURCHASES

3,767
Inside the Jan–Sep total

PURCHASE VALUE · EGP

3.55M
943.34 EGP per order

ROAS

47.16
vs 36.67 Jan–Sep

One live campaign. 166 purchases landed on the August campaign at no new spend. Part of the nine-month view.



RESULTS · ACCOUNT 04 · WEBSITE PURCHASES

FIGURES FROM META ADS MANAGER, UNEDITED 18

2,213 purchases at 54.09 EGP each
SPENT · EGP

119.70K
54.09 EGP per purchase

PURCHASES

2,213
2.5% of all purchases here

PURCHASE VALUE · EGP

1.51M
680.72 EGP per order

ROAS

12.59
vs 20.69 total

12.59 ROAS at 54.09 EGP per purchase, on 3.0% of all the spend in this deck.



RESULTS · ACCOUNT 05 · WEBSITE PURCHASES

FIGURES FROM META ADS MANAGER, UNEDITED 19

1,853 purchases at 58.86 EGP each
SPENT · EGP

109.06K
58.86 EGP per purchase

PURCHASES

1,853
2.1% of all purchases here

PURCHASE VALUE · EGP

1.19M
642.81 EGP per order

ROAS

10.92
vs 20.69 total

10.92 ROAS at 58.86 EGP per purchase, on 2.7% of all the spend in this deck.



RESULTS · ACCOUNT 06 · WEBSITE PURCHASES

FIGURES FROM META ADS MANAGER, UNEDITED 20

Three of five campaigns carried 13.08
SPENT · EGP

676.81K
69.52 EGP per purchase

PURCHASES

9,736
10.8% of all purchases here

PURCHASE VALUE · EGP

8.85M
909.31 EGP per order

ROAS

13.08
vs 20.69 total

Two of the five campaigns returned 1.77 and 2.37. I would not repeat them. The other three ran at 11.39 to 14.85.



RESULTS · ACCOUNT 07 · WEBSITE PURCHASES

FIGURES FROM META ADS MANAGER, UNEDITED 21

The lowest ROAS in this deck: 4.74
SPENT · EGP

302.21K
133.48 EGP per purchase

PURCHASES

2,264
2.5% of all purchases here

PURCHASE VALUE · EGP

1.43M
633.28 EGP per order

ROAS

4.74
vs 20.69 total

Six campaigns ran from 3.29 to 7.17. None reached the total of 20.69.



RESULTS · ACCOUNT 08 · WEBSITE PURCHASES

FIGURES FROM META ADS MANAGER, UNEDITED 22

789 purchases at 82.80 EGP each
SPENT · EGP

65.33K
82.80 EGP per purchase

PURCHASES

789
0.9% of all purchases here

PURCHASE VALUE · EGP

367.57K
465.87 EGP per order

ROAS

5.63
vs 20.69 total

5.63 ROAS at 82.80 EGP per purchase, on 1.6% of all the spend in this deck.



RESULTS · ACCOUNT 09 · WEBSITE PURCHASES · 07.10–05.11.2025

FIGURES FROM META ADS MANAGER, UNEDITED 23

442 purchases in 30 days, 12.22 ROAS
SPENT · EGP

48.73K
110.25 EGP per purchase

PURCHASES

442
0.5% of all purchases here

PURCHASE VALUE · EGP

595.53K
1,347.35 EGP per order

ROAS

12.22
vs 20.69 total

12.22 ROAS at 110.25 EGP per purchase, on 1.2% of all the spend in this deck.



CONTACT

Thank you
If the numbers in this deck are the kind you want reported to you, write to 
me. I will start with an audit and a plan you agree in writing.

baraaelmaghraby1@gmail.com

+20 109 694 5143  ·  CAIRO ↗
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